
Private	
  label	
  products	
  are	
  priced	
  about	
  23%	
  lower	
  than	
  national	
  brands	
  on	
  
average,	
  both	
  with	
  and	
  without	
  promotions,	
  according	
  to	
  The	
  Relationship	
  
Between	
  National	
  Brand	
  and	
  Private	
  Label	
  Food	
  Products:	
  Prices,	
  Promotions,	
  
Recessions,	
  and	
  Recoveries	
  report	
  released	
  by	
  ERS.	
  This	
  gap	
  is	
  smaller	
  than	
  that	
  
found	
  in	
  previous	
  analyses	
  using	
  older	
  data,	
  suggesting	
  that	
  these	
  items	
  may	
  have	
  
become	
  more	
  comparable	
  in	
  price	
  and	
  quality	
  over	
  time.	
  


